
 

 

Lacey Jayne 
USER EXPERIENCE DESIGNER 

 Based in Redmond, WA    425-777-5285    lacey@highlyanticipated.net 
 
As a user experience designer, I like to identify problems and let the design process reveal 
solutions. My favorite stories begin with “I thought it was going to be one-way, but, it turned out 
completely different!” I design with an open mind, iterating quickly.  
 

 
Working in a team environment, I’m known for being goal-oriented often working backwards 
from the product’s mission. I enjoy a good amount of tension on teams to stay at my best, however, 
balancing that tension with a healthy dose of respect for each member’s contribution. 
 
 
SKILLS 
Wireframing 
User Journey 
User Research 
UX Writing 
Market Research 
Public Speaking 
 
TOOLS 
Adobe Illustrator 
Adobe XD 
Axure 
 
EDUCATION 
Bachelors of Science in 
Graphic Design 
2009 – 2014 
Art Institute of Pittsburgh 
Online | Pittsburgh, PA 
 
CERTIFICATE 
General Assembly 
Santa Monica, CA 
Winter 2015 User 
Experience Design 
Immersive 

EXPERIENCE 
 
Highly Anticipated, Owner 
Redmond, WA | Aug 2015 – Current Position 
 
Since opening my own design agency, I’ve become known for 
my work with professional services and small law firms. In the 
last three years, I’ve worked on over 40 website projects and 
created 30 brand identities. I’ve also taken on a larger user 
experience project with Verdabase, and ran a design-led human 
resources campaign for Impinj. A sample of my design work 
can be found at www.highlyanticipated.net 
 
Minuteman Press, Account Executive 
Bellevue and Redmond, WA | Aug 2009 – Feb 2010 
 
I created partnerships with small businesses in the Seattle Area, 
increasing sales of printing and design for two locations. My 
primary duties included networking, communication, and sales. 
 
VOLUNTEER 
 
Gibson EK Middle School | Issaquah, WA 
2017 – 2018 Student Mentor 
 
Women Business Owners | Seattle, WA 
2017 Nellie Cashman Event Co-Chair 
 
 



 

 

PRIMARY ROLE: 
User Experience Designer  
 
Shareholder interviews – Conducting 
efficient meetings, I am known for 
enthusiasm, attention to instructions, and 
listening. 
 
Ideation and Research – Forming a list of 
assumptions and identifying the needed 
information to proceed. 
 
Avatar Creation / User Persona – Using an 
empathy map (what a user is thinking, saying, 
doing, and feeling). Forming a clear picture 
of how a product’s design will affect the end 
user. 
 
User Journey Mapping – Creating a story 
around the ideal path a user will take to reach 
the organizations ideal objective. Within the 
development of the map, noting potential 
areas of confusion, and pitfalls.  
 
Wireframing – Using the user journey map to 
develop screen flow and the architecture of 
the product.  
 
Testing – Using the provided tools such as 
focus groups, A/B testing, heat mapping, and 
user interview to provide feedback that can 
be iterated. 
 
Protyping – Proficient in the Adobe Suite 
from 12 years in graphic design, I use these 
tools to create screenshots and build into a 
clickable prototype with Sketch, Azure, and 
InvisionApp. 

SECONDARY ROLE: 
Storyteller / Copy Writer 
 
Storytelling – The ability to turn “dry” 
information into a compelling story can unite 
a team, and lay the foundation of a successful 
product. I am known for my brief and 
captivating communication. 
 
Writing for SEO (Search Engine 
Optimization) – Writing copy that is 
interesting and helps build an organization’s 
digital marketing objectives. I am able to 
“think like a bot” and identify opportunities 
for the changing world of digital marketing.  
 
Presentation and Public Speaking – I 
continue to grow my comfort of 
communicating ideas to large groups. In the 
background, I enjoy organizing information 
to make presentations more powerful. 
 
 
 
TERTIARY ROLE: 
Art Direction 
 
My background is in communicating ideas 
visually and learning the best practices to 
aligning the visuals with the message of an 
organization. In leading design initiatives my 
priority is in organizing a consistent 
experience that is easy to understand, and in 
alignment with the design objectives. I use a 
method crafted by Brad Frost called, Atomic 
Design, to build design from the smallest 
elements of color, shape, and type, into 
bigger pieces that result in a brand’s 
collateral.

 


